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Learning Objectives

Identifying the need for consistency 
in communications

Provide guidance to establish 
consistent messaging

Learn to manage unfavorable 
program comments
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Step 1: 
Planning 
Document  
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Step 2: 
Alignment 
Document 
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Consistency in Messaging

con·sist·en·cy
conformity in the application of something, typically that which 
is necessary for the sake of logic, accuracy, or fairness

Consistency in messaging is about making sure your 
communication elements stay aligned with your message 
on all platforms.
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Repetition in Messaging

rep·e·ti·tion
the action of repeating something that has already been 
said or written

Repetition in messaging is about communicating your 
message over and over.
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Frequency in Messaging

fre·quen·cy
the rate at which something occurs or is repeated over 
a particular period of time or in a given sample

Frequency in messaging is how often you post or share 
program information daily, weekly, or monthly. 
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Consistent Messaging Tips

Establish and use a core set of terms

Use recognition as a communications tool

Use storytelling

Use message toolkits
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Pregame
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Consistent Messaging
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Power of Consistency 

Allows for 
measurement
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Canva
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Getting Started
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Make It Your Own
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Keeping a Consistent Message

Which is most effective in promoting apples in school meals?
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Hootsuite
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Meta Business Suite



Start Here



Use as is
or take what
you need.
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Teach Your Staff
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Design Concepts

1. What is the focal point?

2. What’s the message?

3. Less is more



What is the 
Focal Point?
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ORIGINAL SIMPLE CROP

Cropping 
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Website

▪ Assess/evaluate what you have

▪ Be on top of what is being posted on your behalf

▪ Take advantage of your space allotment and 
establish a relationship with your Webmaster



Richard Woods, Georgia’s School Superintendent | Georgia Department of Education | Educating Georgia’s Future 

Update as Needed
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Managing Unfavorable

Follow your district policy and guidelines.

Questions to ask yourself:

▪ Is this a legitimate concern?

▪ Is a response truly needed? What will responding do?

▪ How can I turn a negative into a positive?
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Checklist
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Kelli C. Cook

kelli.cook@doe.k12.ga.us

Anna Coleman

anna.coleman@doe.k12.ga.us
Ellen Bennett

ellen.bennett@doe.k12.ga.us

Thank You for Attending!



Like. Follow. Engage.

This institution is an equal opportunity provider.
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